


GREETINGS FROM MCD

The partners of MCD Advertising & Design are delighted to have the opportunity to offer you our 
credentials. We bring you an in-depth background in all media with considerable recent experience in

travel as well as a wide range of industries.

Who You’re Dealing With

MCD Advertising & Design (Maron, Conn, Davis) was created by Mary Maron, David Davis and Shelley Conn, all from global-sized
agencies. MCD has been in business for over 14 years.

Our business is small, personal and geared entirely toward creating advertising, marketing programs and public relations that make our clients
successful. Our size allows us to work one-on-one with our clients and offer the benefits of quick turn-around, flexible solutions and total
involvement. Functioning in many cases almost as our clients’ in-house agency, we value the relationships that make us valuable marketing 
partners. We’re proud that we’ve helped our clients grow their businesses and become even more successful.



BESHOFF MOTORCARS
AGENCY BACKGROUND AND 

PARTNER EXPERIENCE

What MCD Offers You

• A Wealth of Marketing Experience.
• Branding & Strategic Development.
• Creative Development in All Media.

• Social Media.
• Internet Banners/E-blasts
• Website Design & Updates.
• SEO & Maintenance of Websites.
• Print/Outdoor.

• Radio/TV - Creative & Media Planning.
• Direct Mail.
• Public Relations.
• Promotion Planning & Implementation.
• Competitive & Flexible Fees.



HONG KONG TOURISM BOARD

Background: In a very competitive category, Hong Kong must 
continually compete for increased visitor arrivals from 
the Americas as well as increased yield. 

Objective: (Consumers) To create awareness and interest in travel 
to Hong Kong.
(Trade) Create interest in selling Hong Kong and 
providing tools to facilitate the process.

Strategy: Present Hong Kong as a cultural kaleidoscope, a city 
of art, music, tradition, history…where East meets
West with Chinese culture and British influence.

Results: In the nine consecutive years that MCD has managed 
the Partnership Program, it grew from 6 wholesale 
coop partners to a strong 17, to now over 60 
wholesale working relationships. The development 
of these strong relationships has resulted in a highly 
efficient and effective advertising/marketing 
program. 

By understanding the needs of HKTB, developing 
extensive knowledge of the destination and 
establishing personal relationships with the Hong 
Kong trade partners, MCD has become an integral 
part of the HKTB family.  We now handle the 
Vacation Packages section of 
DiscoverHongKong.com/usa as well as a variety of 
creative for print and online advertising/marketing. 

Various online 
animated banners

Eblasts for 
different 
packages



MEETINGS & EXHIBITIONS
HONG KONG

MEHK Familiarization
Incentive Evite MEHK Familiarization Incentive Microsite

MEHK email

For MEHK (Meetings & Exhibitions Hong Kong), MCD

developed multi-media campaigns to grow awareness of 

Hong Kong as a convention capital of Asia and to leverage 

on the importance of Hong Kong as a gateway to Asia on the 

global stage.  

The Association Campaign component targeted high-level

Association Executives/Destination Decision Makers with 

print ads that merged branding and advertorials in 

Associations Now, the journal of the American Society of

Executives, supported by related emails.

The Incentive Familiariazation campaign component served 

to motivate those who book and sell conventions to attend a

multi-day event in Hong Kong that sold them on the city 

and facilities. Using email invitations that drove interest to

microsite landing page, potential attendees filled an in-depth

questionnaire that provided MEHK with invaluable research

information.

While confidentiality agreements prevent us from discussing

quantitative results, we can convey that we met and exceeded

MEHK’s benchmarks for success.



BEVERLY HILLS CONFERENCE
& VISITORS BUREAU

Background: Beverly Hills wanted to capitalize on the
strength of their brand in all marketing 
communications. They wanted to develop
a strong brand while at the same time 
creating a tactical campaign to drive 
retail and hotel business during the 
summer months.

Objective: Create a look and attitude for Beverly 
Hills that communicates the total image
of the city. Create a strong tactical 
campaign that delivered business.

Strategy: Capitalize on the strength of the Beverly 
Hills name and shield to build a look and a 
promotion to deliver measurable results to 
retailers and hotel owners. Use targeted 
media and the BeverlyHillsBeHere.com 
website to link ad response to participating 
hotels, restaurants and retailers.

Results: A brand look that delivers a definite 
Beverly Hills panache. “The City of 
Summer” campaign was created and in 
the media in less than two weeks. It 
resulted in an increase in hotel occupancy
while reinforcing the “Beverly Hills” brand.

Visitor Guide Magazine Ad

Summer Promotion, print and web

Stationery & Press Release System



ART

TOUR OPERATORS / DESTINATIONS 

MCD has in-depth experience in travel and 

we are continuously updating our portfolio 

with projects from destinations, wholesalers 

and service providers. Here are examples of 

our current work.

General MCD was asked to develop tactical
Tours: print and online for General Tours

and their Hong Kong products.

Uniworld: We designed Uniworld’s “Tulip Time”
Holland brochure to sharpen their image
in the highly competitive international 
cruise market.

Sweden: To attract travel professionals to the 
charms of Sweden, the Swedish 
government organized an incentive 
road show. MCD created the 
invitations.



VISIT BRITAIN

MCD works closely with VisitBritain, part of

the British Tourist Authority, to produce both

marketing collateral pieces and assist with 

marketing projects.

As an example, MCD created a 4-page, insert

spread targeted at upscale U.S. consumers

interested in experiencing a luxury vacation in

the British Isles. The spread appeared in

“Virtuoso Magazine.”

Another example of MCD’s work with

VisitBritain was our participation in designing 

parts of the National Tour Association’s show

brochure. Britain teamed with leading 

destinations to produce a collaborative 

brochure for the NTA show.



INTERNET MARKETING SUCCESS STORIES

MCD successfully manages Internet

marketing strategies, design and support

for clients in several industries. Once

we establish your basic branding 

identity, we define your target and focus

the message with a strategic plan 

utilizing digital media as it most efficiently

reaches your audience. 

Here are some examples of banners,

eblast formats and website design.



SAMPLES FROM OUR PORTFOLIO



AGENCY REFERENCES

MCD Advertising & Design references.

“The tourism industry demands strategic thinking, nimbleness and smart marketing in the face of fierce competition from destinations all over the world. 
MCD delivers on these and more for the Hong Kong Tourism Board, and has done so for 10 years.”

Anne Gomm, National Marketing Manager The Americas, Hong Kong Tourism Board

“MCD has been an invaluable marketing partner - always ready to do whatever it takes. Their knowledge and understanding of the travel industry makes
them an excellent resource and we enjoy working with them.”

Lisa Sjolund, Partnership Development Manager, Travel Trade - Western & Central USA, Visit Britain

“The partners at MCD understand both the realities of retail and the importance of brand image. I enjoyed working with them to accomplish our goals.”

Kathryn Smits, Formerlly Director, Beverly Hills Conference & Visitors Bureau

“MCD understands our marketplace and has helped us establish a distinctive brand identity. We enjoy working together and appreciate their responsiveness to our needs.”

Bill Moody, President, Lenders First Choice

“I’ve worked with the partners of MCD for years. I’ve seen their ideas result in sales increases over and over again. The launch of our new dealership has 
been the most successful in Mercedes-Benz history”.

Ray Beshoff, President & Owner, Beshoff MotorCars San Jose

“They are quick on the uptake and demonstrate a real feeling of partnership. You will be happy to have them involved in your business”.

Lane Barnett, Barnett Consulting Group, LLC - Formally Executive V. P. Marketing GMAC Home Services


